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Αυτό το εγχειρίδιο
αποτελεί μέρος μιας σειράς
που έχει ως στόχο να
παρέχει στους κοινωνικούς
επιχειρηματίες, τους
οργανισμούς και τα
ενδιαφερόμενα μέρη
πρακτικές στρατηγικές για
την ενσωμάτωση της
ευαισθητοποίησης σε
θέματα φύλου στο πλαίσιο
της εργασίας τους. Με την
προώθηση μιας νοοτροπίας
που περιλαμβάνει την
ισότητα των φύλων,
μπορούμε να προωθήσουμε
θετικές αλλαγές και
βιώσιμη ανάπτυξη.
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Συγγραφείς
Teresa Franco, Nova SBE Leadership for Impact, Πορτογαλία
Carina Autengruber, Nova SBE Leadership for Impact, Πορτογαλία

Περίληψη εγχειριδίου
Εισαγωγή
Αυτή είναι μια σειρά από 5 εγχειρίδια σχετικά με την ενσωμάτωση της διάστασης
του φύλου και τις μεθοδολογίες μάθησης από ομοτίμους, με σκοπό να βοηθήσουν
τους φορείς της κοινωνικής επιχειρηματικότητας (ΚΕ) να προωθήσουν τοπικά και
ευρωπαϊκά οικοσυστήματα που θα είναι πιο συμπεριληπτικά ως προς το φύλο. Τα
εγχειρίδια αυτά παρέχουν πρακτικά εργαλεία και μεθοδολογίες για την ενσωμάτωση
της διάστασης του φύλου στις πρακτικές της ΚΕ. Θα είναι προσβάσιμα δωρεάν και
διατίθενται στα αγγλικά, γαλλικά, γερμανικά, ελληνικά, πορτογαλικά και ρουμανικά.
 
Τα εγχειρίδια αυτά αποτελούν μέρος του έργου «Συνεργασία για μια κοινωνική
οικονομία ισότιμη ως προς το φύλο» (Coop4Equality), το οποίο χρηματοδοτείται από
το πρόγραμμα Erasmus+ της Ευρωπαϊκής Ένωσης. Το έργο αυτό, το οποίο θα
διαρκέσει έως τον Ιούλιο του 2026, αποσκοπεί στην ενίσχυση του ρόλου των
γυναικών και των μειονοτήτων ως προς το φύλο στην ευρωπαϊκή κοινωνική
οικονομία, προωθώντας την ένταξη ως προς το φύλο, τη βιώσιμη ανάπτυξη και τις
ίσες ευκαιρίες.

Εταίροι έργου:
Empow'Her Global, Γαλλία
Nova SBE Leadership for Impact Knowledge Center, Πορτογαλία
Fundația Ashoka, Ρουμανία
Pranado gGmbH, Γερμανία
Digital Leadership Institute, Βέλγιο 
Stimmuli for Social Change, Ελλάδα

https://empow-her.com/
https://www.novasbe.unl.pt/en/leadership-for-impact
https://www.ashoka.org/en-ro/country/romania
https://www.pranado.org/en/
https://dlii.org/
https://stimmuli.eu/
https://stimmuli.eu/
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Αυτό είναι το εγχειρίδιο με τον αριθμό 5. Εκτός από αυτό το
εγχειρίδιο, μπορείτε να βρείτε πληροφορίες σχετικά με τα
υπόλοιπα 4 εγχειρίδια:

Δημιουργώντας με βιώσιμο τρόπο μια νοοτροπία ευαισθητοποιημένη
ως προς το φύλο στον τομέα της κοινωνικής επιχειρηματικότητας1

Αυτό το εγχειρίδιο έχει ως στόχο να ενδυναμώσει τους κοινωνικούς επιχειρηματίες με
πρακτικές στρατηγικές για την ανάπτυξη μιας νοοτροπίας ευαισθητοποιημένης ως προς
τα θέματα φύλου, προωθώντας την ένταξη και την ισότητα στις επιχειρηματικές τους
δραστηριότητες. Αντιμετωπίζοντας βασικές αλλαγές νοοτροπίας και παρέχοντας πρακτικά
εργαλεία, παρέχει στους αναγνώστες τα κατάλληλα εργαλεία για να ξεπερνούν εμπόδια και
να δημιουργούν διαρκή κοινωνικό αντίκτυπο.

Ενισχύοντας μεθοδολογίες που βασίζονται στην ενσυναίσθηση
στην κοινωνική επιχειρηματικότητα2

Σκοπός αυτού του εγχειριδίου είναι να παρέχει ένα εργαλείο για κοινωνικούς
επιχειρηματίες, μη κυβερνητικές οργανώσεις και όλους όσους ενδιαφέρονται να
χρησιμοποιήσουν την ενσυναίσθηση ως βάση για την ανάπτυξη λύσεων σε
κοινωνικά προβλήματα. 

Αυτο-αξιολόγηση της προσέγγισης του φύλου κατά την μάθηση
και την εφαρμογή κοινωνικής επιχειρηματικότητας3

Το παρόν εγχειρίδιο έχει ως στόχο να υποστηρίξει και να καθοδηγήσει τα μέλη
των δομών υποστήριξης και τους κοινωνικούς επιχειρηματίες με ένα ειδικό
εργαλείο αυτο-διάγνωσης, ως μελέτη περίπτωσης, και να τους παρέχει μια
μεθοδολογική προσέγγιση σε 3 στάδια, χρήσιμες συμβουλές, ερωτήσεις και
βασικούς δείκτες απόδοσης (σε εξωτερικό και εσωτερικό επίπεδο) που μπορούν
να τους βοηθήσουν να αναλύουν και να αυτοαξιολογούν την πρόοδό τους όσον
αφορά την ενσωμάτωση της διάστασης του φύλου στο πλαίσιο του έργου ή της
πρωτοβουλίας τους

Εφαρμόζοντας μηχανισμούς ομότιμης συνεργασίας και συν-
ανάπτυξης μεταξύ κοινωνικών επιχειρηματιών4

Στο παρόν εγχειρίδιο παρουσιάζονται δύο αποτελεσματικές μεθοδολογίες που
έχουν σχεδιαστεί για την ενίσχυση της υποστήριξης και της ανάπτυξης των
γυναικών επιχειρηματιών: η αμοιβαία καθοδήγηση και οι συνεδρίες συν-
σχεδιασμού

Διαμορφώνοντας ένα μοντέλο κοινωνικών επιχειρήσεων
συμπεριληπτικό ως προς το φύλο, με δυνατότητα ανάπτυξης και
επέκτασης
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Αυτό το εγχειρίδιο παρέχει στους αναγνώστες τα απαραίτητα εργαλεία για να
αναστοχαστούν κριτικά διάφορες πτυχές της ανάπτυξης, όπως η απόφαση για ανάπτυξη,
οι λόγοι για ανάπτυξη και οι μέθοδοι ανάπτυξης. Ενθαρρύνει τους αναγνώστες να
αναστοχαστούν και να εφαρμόσουν πρακτικές που προάγουν την ισότητα των φύλων στις
δικές τους κοινωνικές επιχειρήσεις.



Κύριες έννοιες
Επιχειρηματικό μοντέλο: Ένα σύστημα αλληλεξαρτώμενων
δραστηριοτήτων που εκτελούνται από έναν οργανισμό και τους
συνεργάτες του με σκοπό τη δημιουργία αξίας ¹

Social enterprise: Established entities with the primary goal of
addressing significant social and environmental issues affecting
disadvantaged individuals and communities. They often tackle
problems that are not adequately managed by public sectors or
businesses, offering products, services, or interventions in
collaboration with and on behalf of their beneficiaries. These
organizations can take various legal forms and have diverse sources
of funding. While some social enterprises generate profits, others
rely on external funding to cover their expenses. The term social
enterprise encompasses a broad range of organizations within the
social and development sectors ²

Innovation: The creation and development of ideas by organizations
in uncertain conditions. The outcomes of innovations are
unpredictable, but successful innovations can lead to new products,
services, or interventions with the potential for positive impact. ²

Scaling: The term involves using existing products, services, or
interventions to reach and benefit a larger number of people more
effectively. This process generates predictable positive impact in the
present. ²

Post Growth Entrepreneurship (PGE): Redefines business as a form
of activism, art, spirituality, and creative expression. This business
model embraces flat growth and dismisses the necessity for
investors, scaling, and exits. PGE challenges conventional
entrepreneurial beliefs and reimagines business as a means for
achieving pure positive impact. ⁴

6

*Για αναφορές/παραπομπές, ανατρέξτε στη σελίδα 12 του παρόντος εγγράφου.



Benefits of female leadership
in growing social enterprises 

Challenges faced by women social
entrepreneurs and its mitigation
Women social entrepreneurs often
face unique challenges, including
gender bias, work-life balance issues,
and limited access to funding and
resources.⁵ Fundraising and networking
are often easier for males.⁶
Emotional capital within women-only
networks helps mitigate these
challenges by offering a support
system and safe environment. These
networks are essential for personal and
professional growth, offering a space
for collaboration, mentorship, and
mutual support.⁵ They are core to
accessing job, mentorship and
sponsorship opportunities, translating
into economic opportunity.¹¹ This
reinforces Coop4Equality’s objective in
fostering a collaborative ecosystem of
stakeholders across Europe.

Impact of women-led businesses and
its influence when it comes to scaling
Despite significant barriers, women-led
businesses are pivotal for economic
resilience and transformation. The
social entrepreneurship sector is
leading its efforts as one in two social
enterprises worldwide are led by
women, compared to one in five
conventional enterprises where
women's leadership remains less
prevalent.7;8 This may have to do with
the fact that women tend to report
higher levels of communal (e.g.,
nurturing, cooperative) characteristics.⁹

Integrating women into middle and
senior management positions is
crucial, as women-led social
enterprises significantly contribute to
economic and social development.
Engaging women in business
leadership roles not only provides
companies with better insights into
female customer preferences,
potentially leading to greater
business success,¹⁰ but also increases
productivity, enhances collaboration,
inspires organizational dedication,
and improves fairness.¹² 

Regarding scaling, women also
have a decisive role in renovating
unfair and unjust systems,
reshaping dominant norms and
stigmas and promoting
collaborative movements through
a form of impact called “scaling
deep”, which we will further
mention in this handbook.⁶
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We cannot simply teach women to act
like men. They need to show their
authenticity and their community
side. Even if they are competent, they
need to demonstrate that they are
empathetic,” - Jenny Hoobler

*For references please check page 12 of this document

https://www.linkedin.com/in/jenny-hoobler-8780754/


Growth is more than financial
scaling 
Traditional business growth focuses
on revenue, customers, and markets.
For social enterprises, growth also
means expanding impact (e.g.,
reaching more beneficiaries, creating
more social or environmental value).
The Social Business Model Canvas
explicitly integrates this dual logic:
economic sustainability and social
value creation.

The SBMC consists of 12 blocks, but the
core idea remains: to help social
enterprises design how they create,
deliver, and capture value while
maintaining their mission and financial
health.​

he SBMC already asks: What social value
do we create? With a gender lens, this
expands to: For whom? Whose needs
are centered?

8

Consider applying the following gender-
sensitive questions when working with a
SBMC:

Value Proposition – Does our
product/service address the needs
and priorities of women, men, and
other genders differently?
Customers & Beneficiaries – Who
benefits most, and are any groups
excluded because of gendered
barriers (e.g., access, affordability,
norms)?
Channels & Relationships – Are our
outreach and communication
methods equally accessible and
appealing across genders?
Key Resources & Activities – Do
women and men have equal access
to the resources, skills, and
opportunities our model requires?
Impact Measurement – How do we
track whether our growth reduces or
reinforces gender inequalities?



Scaling for impact: Integrating
a gender lens
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Enterprises can scale in different
ways — not only by growing
bigger, but also by spreading
wider and going deeper in
creating change.

Scaling Deep
Changing mindsets, relationships,
and cultural norms for lasting
impact.
Without gender lens: Cultural
barriers to equality remain
untouched.
With gender lens: Efforts explicitly
address gender norms, empowering
women and shifting perceptions of
leadership, roles, and value.

Scaling is about amplifying the impact of an enterprise or initiative. It goes
beyond just “getting bigger” — it includes expanding reach, adapting to new
contexts, and shifting mindsets to create lasting change. For social
enterprises, scaling must balance financial sustainability with social value
creation. Adding a gender perspective ensures that growth strategies are
inclusive and equitable, avoiding the replication of existing inequalities.

Scaling up
Expanding reach through growth in
size, resources, or market
presence.
Without gender lens: Risks
replicating existing inequalities at
larger scale.
With gender lens: Growth
strategies intentionally expand
opportunities for women and
marginalized genders (e.g.,
equitable hiring, access to finance,
leadership roles).

Scaling out
Replicating or spreading the model
across geographies or sectors.
Without gender lens: New contexts
may overlook gendered dynamics,
leading to low adoption.
With gender lens: Adaptation
considers local gender norms and
ensures inclusivity in replication
(e.g., tailoring services for women’s
mobility or time constraints).

Reference: 14



The success case of Girl Move
Academy (GMA)
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“Girl move academy: aiming to
empower young women from
Mozambique to the world” 
A case study on how GMA intends to
scale its impact by expanding its
practices. The case not only describes
the Academy’s operating model but
explains its innovation process
characterized by an experimental
mindset and continuous learning
approach on understanding how GMA
can go from operating locally in
Mozambique to offering a virtual
program with global reach through it´s
program MOVHERS.

MOVHERS: is a global community
that brings together young women
changemakers around the world in
sisterhood circles to expand their
impact and power them to lead with
humanity¹³.

About the Girl Move Academy
GMA is a Mozambican Leadership
Academy that empowers young
women through an intergenerational
circular mentoring model. Its unique
approach has gained UNESCO Prize
for Girls’ and Women’s Education³.
Find more about GMA here or in our
Annexe 1. 

Request full access to the case here 
Here are some questions you can
think of as you read the case:
1.What is special about GMA and its

way of working?
2.Is GMA ready to scale?
3.How would you describe GMA’s

approach to innovation?
4.Would you continue to pursue

MOVHER? Why or why not?
5.Imagine that you are an intern

working at GMA. They ask you to
help prepare a presentation to the
team on the question of scale.
What recommendations do you
present? 

Anne-Laure Fayard
Advisor of the case and Chaired

Professor in Social Innovation at NOVA
SBE and Coordinator of the DESIS
(Design for Social Innovation and
Sustainability) Lab @ NOVA SBE.

https://www.girlmove.org/
https://run.unl.pt/handle/10362/157245?locale=pt_PT
https://run.unl.pt/handle/10362/157245?locale=pt_PT
https://www.linkedin.com/in/anne-laure-fayard-b34896/


The success case of Girl Move
Academy (GMA)
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Innovation steps for creating a
new program:

GMW defines the program’s intention
Before a framework is designed, GMA
prioritizes understanding local realities, so the
team engages with the target group early in
the process by holding focus groups or
conducting personal interviews or surveys to
define an appropriate value proposition.

The team co-creates with relevant
stakeholders to develop an idea and an
appropriate outline for the new program.
Collaboration with external experts on the
subjects that the program covers is critical
to developing an appropriate structure.

The final step is piloting the
program to test, learn, and
evaluate the results while iterating
continuously to refine the program
and implement it at scale.

1.

2.

3.
Future Considerations

Two strategic directions: 
1. Focusing on GMA’s

“grassroots,” i.e., Mozambique

2. Aiming to reach as many girls
as possible around the world

Reach out to professor Anne-Laure Fayard on
LinkedIn to discuss the case disclosure 

https://www.linkedin.com/in/anne-laure-fayard-b34896/
https://www.linkedin.com/in/anne-laure-fayard-b34896/


A model of high-growth and
scalable social enterprises
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Steps to consider when settling a high-growth model
When settling up a high-growth model one should consider all different phases
as in the Girl Move Academy case:

1

2

3

4

5
Balance Innovation and Scaling: Manage the tension between innovation
(investments that might not succeed- the “Red Zone”) and scaling (expansion
based on existing strengths- the “Green Zone”). This balancing act
fundamentally defines an organization and its impact.¹ View annexe 3

Clarify organizational identity and strategy: Be clear about your organization’s
mission, values and strategic direction. View annexe 2

Identify the problem space: Deeply understand your beneficiaries' problems
and needs, the factors that cause the needs of the communities you aim to
serve. View annexe 2

Develop Effective Solutions: Identify the resources and capabilities required to
address the problem space and to create sustainable impact. View annexe 2

Avoid Innovation Pathologies: Be aware of the potential pitfalls that can ruin
your organization’s efforts, make it unproductive and waste scarce resources.
View annexe 4

Seek impact not an exit: Consider using impact instead of growth as the key
metric (post-growth entrepreneurship), adopting a flat growth curve and
rejecting the need for investors, scaling, and exits.

6

https://euricse.eu/wp-content/uploads/2018/09/05-Brady-Book-review.pdf
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https://www.girlmove.org/en/project/movhers/
https://www.girlmove.org/en/project/movhers/


Annex 1: The success case of
Girl Move Academy (GMA)

About the Girl Move Academy
GMA is a Mozambican Leadership Academy that empowers young women through
an intergenerational circular mentoring model. Its unique approach has gained
UNESCO Prize for Girls’ and Women’s Education.³

The Girl MOVE framework, which the UNESCO prize recognized for its unique
mentorship methodology, provides the backbone for all of GMA’s programs. It has
successfully increased the school transition rate in northern Mozambique from 20%
to 90% and decreased child maternity levels from 45% to 2%. ¹³

We elevate a new generation of female change makers through
innovative educational programs and a circular mentorship model
from Mozambique to the world.
— GMA’s internal mission statement

GMA´s Programs 
BELIEVE: Targets girls in the last year of primary school, where they face higher risk
of drop out. The main goal is to inspire them to stay in school.
LEAD: For girls in school and young university students. The program is designed
to unlock potential and support them in making a difference in their communities
while also becoming female models for younger generations.
CHANGE: For young women who have already graduated from university. It is a
one-year, local, and full-time program that seeks to strengthen participants’
leadership skills.
RISE & SHINE: Targets women between the ages of 17 and 28 as a possible
preliminary step to the CHANGE program. It is a free digital platform that promotes
self-discovery based on various videos, challenges, and tools that support young
women in developing their talent.
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Παράρτημα 2: Κοινωνικές
επιχειρήσεις με υψηλή ανάπτυξη και
δυνατότητα επέκτασης
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Identity uncertainty: Does the
innovation fit your identity and values?
Managerial uncertainty: Do you
manage innovation processes
productively?

Problem frame uncertainty: Do you
understand the problems or needs that you
want to address sufficiently well?
Adoption uncertainty: Do you know
whether people in communities are willing
and able to adopt your innovations?

Solution uncertainty: Are you able to design,
build and operate effective solutions to
people's and communities' problems?
Unintended consequences: Can you foresee
any negative side effects of innovation?

Consider 6 types of uncertainty that
prevents organisations from knowing
whether or how they might succeed with
innovations related to each dimension and
help stay on a productive  innovation path:

Impact Creation Logic
Successful organizations operate
from a high level of relevant
knowledge and little uncertainty in
the following three dimensions²:

1.Mission and strategy: Does your
organization have a common and
transparent understanding about
your values, strategic direction
and mission? ²

2.Problem Space: Do you deeply
understand your beneficiaries'
problems and needs? ²

3.Resources and capabilities: Do
you know what resources and
capabilities will be required to
address the problem space and to
create sustainable impact? ²

Impact-
Creation

Logic

WHAT
Problem space

Problem Frame Uncertainty
Adoption Uncertainty

HOW
Resources 
& capabilities

Solution
Uncertainty
Unintended
Consequences

WHY
Mission &

strategy
Identity

Uncertainty
Managerial
Uncertainty

→  Πϊσω στο μοντέλο



Παράρτημα 3: Κοινωνικές
επιχειρήσεις με υψηλή ανάπτυξη
και δυνατότητα επέκτασης 
Consider three ways of scaling
A high-growth and scalable model doesn’t necessarily mean that you should
exhaustively grow all your numbers. To deliberate on what makes more sense, you
may consider three ways of scaling:

Scaling up: Growing the size of the organization

Scaling deep: Expanding the scope of the organization’s activities

Scaling out: Spreading to new geographic regions.

When scaling it is important to consider you should always pilot your ideas first
and adopt a Lean approach before getting to attached to your initial vision on
scaling

Scaling

Today Tomorrow

Uncertain

Green
Zone

Red
Zone

Certain
Innovation

Today Tomorrow

Uncertain

Green
Zone

Red
Zone

Certain

Balance innovation and scaling
Scaling means that organisations enhance their strengths or improve their
processes, creating immediate and predictable benefits and positive impact. On the
other hand, innovating outside a knowledge base may lead to failure due to the
unpredictable nature of its outcomes. So, when scaling, it's key to consider the
correlation between scaling and innovating in a way that aligns with each social
enterprise´s goal. 
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→  Back to model



Παράρτημα 4: Κοινωνικές
επιχειρήσεις με υψηλή ανάπτυξη
και δυνατότητα επέκτασης
Phases

Phase 1: Ideas- Creation, communication, ideas evaluation

Phase 2: Piloting- Experimenting, designing

Phase 3: Scaling- Adoption of successful innovation outputs

Pathologies

Phase 1: Ideas
Ideas never get started 
Too many bad ideas (investing scarce resources in bad ideas that never create
much impact)

Phase 2: Piloting- 
Stop too early (premature withdrawal of resources for experimentation and
piloting) 
Stop too late 

Phase 3: Scaling
Scaling through productivity increases 
Scaling through adding resources (resources may not always be the best option)  
Scaling through replication 
Scaling through knowledge transfer
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Impact

Investment

New Asset
(product/ service/
intervention)

TimeInnovation
(red zone)

Scaling (green zone)

Bigger (size, quantity)
Better (quality, productivity)

Ideas Piloting Scaling →  Back to model




